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Royal touch. Sultan of Selangor DYMM Sultan Sharafuddin Idris 
Shah (right) launched the Nestlé 100 Years Celebrations at Dataran 
Merdeka on March 18, 2012

12

2012 will be a year-long 
celebration of Good 
Food, Good Life, as 
Nestlé celebrates its 100th 
anniversary in Malaysia. 
This milestone marks the 
incredible journey that has 
led Nestlé and its brands 
to become so much a part 
of Malaysian life. Here are 
some glimpses of the public 
revelling in the thrills and 
treats of the occasion.

Part of the action. The booth set up by the Nestlé 
Professional team.

Thirst quencher. The new Nestlé Sjora® was the 

highlight drink on that warm afternoon.
Mashed up fun. Participants enjoyed
creating sculptures using Maggi® Mashed
Potato Complete Mix.
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Pages of history. Chronicling Nestlé’s 100-year legacy in the 
coffee table book with Peter R Vogt, Managing Director of Nestlé 
(Malaysia) Berhad.

13

Mr Mash. The walking mascot for Maggi® Mashed 

Potato Complete Mix makes his delightful debut 

with the crowd.

Rousing performances. The concert featuring Sheila Majid.

Smiles. Food Business Manager, Jackie Ng, posing with the 
little mashed potato artists.

Heave-ho. The ladies displayed their strength in a tug-of-war at the carnival.
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From the beginning, Nestlé has been committed to supporting the success 
of the F&B industry. On the occasion of the company’s centenary, let’s stroll 
down memory lane and remember the events that had kindled the trust and 
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Nestlé arrived in Malaysia as 
the Anglo-Swiss Condensed 
Milk Company.

MILKMAID condensed milk tin from 
the early years.

The favourite coffee of 
Malaysians makes its debut.

MAGGI mania in the early days

The FoodServices business 
of Nestlé was created.

Nestlé Professonal 
inaugurates NutriPro Evening, 

nutrition, health & wellness for 
F&B operators.

Nestlé Celebrates 
its 100th year 
anniversary!

The iconic MILO van 

Nestlé Professional 
establishes the Culinary 
Arts Award, together 
with Chefs Association of 
Malaysia and Malaysian 
Association of Hotels, with 
the objective of elevating 
the culinary arts among 
young talents.

Transformation of 
the FoodServices 
Business Unit into Nestlé 
Professional, a globally-
managed business 
division dedicated to 
the out-of-home food 
and beverage market.

Sponsorships of 
major food and 
beverages industry 
events, aimed at 
further uplifting 
professional 
standards in 
Malaysia. 

14


