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KitKat® Formula 1® (F1®) #u 1F Xk 2 55k 5 v !

7Eid i@ 60 £k, “Have a Break, Have a KitKat®” (fkE—F, >kik KitKat®) —H &
KitKat® R HLS:, $RBERZFKAELNEPE T D . WEORAS, i /aH4k%:: MAE Formula
1ottt A B, FIFEFZ B AER E 200mph 13818 L, FEFEu (pit stop) BFHE &
UK RN 2], AEREHRLURD A 58 B T R SR IE PF B AR Jn o KitKat® A8 21k ok P A /e H
WA MR ER ARE—T7 W2, EMESLIRTERHEEES, s Tragc—1
/NI “pit stop” FEHL.
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IEAX MBS, ik Kitkat®s Formula 1°BHF&1F. iEiE KitKat®il >k 90 JH4E.

Formula 1®id4% 75 4, XIZEREVEAEIUT PR IR 2 BEIERGE R, 1E 2026 F 14 Bk
ZARE REIEP A R — R LU AR R AR O RE S . BEE X PR FARIFE X 38 P Fp sk
THE, #HRDKPET (Nestlé Malaysia) tHITAATHI, X IR FE 3G 3h 5 45 D R PU WA 22

XL JET HoREIE R KitKat® Formula 19530, Rl Skl 17— REIPHR A AR B AR F1°
). KRR VERE G, AMUBEILITA BRI N2 TR TR AR PRIk 77, A 22411
AN AEOIRIETIE, SREE 2026 4 F1 B $nsk2%3E (FORMULA 1
SINGAPORE AIRLINES SINGAPORE GRAND PRIX 2026) XWilmieFHIZEERFE L —,
HeWr 218 b1 5] 20 |

R IRPG I E AT E Juan Aranols £ox:  “Formula 1 0 SCAIX AN AR LE A FA L i 5
HISCHIL R 2 —, FE Sy RIGIE S B3 XA G 13— AR 22 . BEfE7E B ok 7 IV 9% S I
HE, M2 KitKat®m By E ) BRI, BOAEAT—BAERE AR LG, WEET
KA, HFIFEZET. RATHES AL DRIEAN, ANEREERR F104RIC NI
Wrkrez, #EEILFRRZBXTUS S HMFREE S, JHREMET B SRR ERDE. 7
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' “*RACE IN SINGAPORE

ALL EXPENSES COVERED

+ WEEKLY PRIZES

EXCLUSIVE F1" & KITKAT MERCH
BUY RM 10 KITKAT IN A SINGLE RECEIPT
T&C APPLY

Have a'preak, have a KitKat

Omcal Cnocotate Sar of Formue 1

Br 7 ET ARG, R IR SE KitKat® ™ s # A L2 o s L. T3 R E ka0 10 4
HHEE KitKat 7, I8 AR GE SRR S M5B WhatsApp _EAEIHE, ALK
12 J R3S ] s UL 1,000 6y 3 b, bt A0 78 4 [ s Bk Y 0 X KitKat® F1°
WA AR it o AL, K245 FiEKe b 2026 4F F1 FoInsoit 2§ sk 22 28 H XN 42
BZHR, MRS SHE R 51 8R4, BINEFIN T O TR RIS, — IR E R 3%
TRAK. RN 5 M—FREGE, KAlHRE 3 REEGTIEMNK, £ HFRFRGK
S5

R IRE AR dh A2 E S RFH R, MY MER)E B3R, W3 E thrli@id Shopee M
Lazada M) KitKat ‘57528 LFEW L. FITAR, Bk,

ARV Z 0T ARRGEARITERS . 48087 i 5 58 B4R, UG Y 7 Wl ARIE R O B A
#Je7E KitKat Malaysia ) Facebook % 75 Instagram K5,

#it#
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mailto:https://shopee.com.my/kitkat.os
mailto:https://www.lazada.com.my/shop/nestle/
https://nestlmalaysianew5.qualifioapp.com/quiz/1779884_3108/AA331KitKat-KitKat-F1-LP-FORM-gallery.html
https://www.facebook.com/KitKatMalaysia
https://www.instagram.com/kitkatmalaysia/

The F1 logo, FORMULA 1, F1, GRAND PRIX and related marks are trademarks of Formula One
Licensing BV, a Formula 1 company. All rights reserved.

KITKAT and KITKAT logo and related marks are registered trademarks of Nestlé S.A. All rights
reserved.

About Nestlé KitKat’

Created in 1935, KitKat® was first known as Rowntree Chocolate Crisp. Two years later, the name
has changed to KitKat’. In 1988, KitKat® became part of Nestlé range of confectionery products. It
grew to be the no. 1 chocolate brand in Malaysia, enjoyed by young and old as a light snack. Today,
it is exported to more than 14 countries globally. KitKat® is 100% Halal and is produced locally at
Nestlé's Halal-certified facility in Chembong, Negeri Sembilan.

“Have a break, have a KitKat™ has become a popular phrase, aptly describing the enjoyment of the
chocolate-coated wafers whenever one needs to take a break amidst a busy and stressful moment.

Nestlé’s KitKat® is the first global confectionary brand to be made from 100% sustainable cocoa
sourced under the Nestlé’s Cocoa Plan. The brand has pledged to be carbon neutral by 2025.
KitKat” aims to reduce the emissions generated through the sourcing of its ingredients, the
manufacturing of the product and its distribution by more than 50% as part of its plan.

About Nestlé Malaysia: Nourishing Malaysians for Over a Century

Since 1912, Nestlé has been dedicated to nourishing Malaysians and building their trust through
our high-quality brands and products. We contribute to food security as well as to the health and
well-being of the Rakyat through our trusted brands and a long-term commitment to Malaysia in
the form of investments, employment, and various initiatives that uplift local communities. Today,
we operate six factories, employing over 5,000 Malaysians, and we are the Halal Centre of
Excellence for Nestlé globally. We are committed to providing halal, nutritious, and high-quality
products with sustainability at the heart of our business practices - Made in Malaysia, by
Malaysians, for all Malaysians.

As the world's largest food and beverage manufacturer, with our headquarters based in
Switzerland, Nestlé operates in over 180 countries. With a workforce of over 270,000 dedicated
employees, we are driven by our purpose to unlock the power of food, enhancing the quality of life
for everyone, both today and for future generations. Our commitment to nutrition, health, and
wellness guides our performance, ensuring we deliver on our promise of GOOD FOOD, GOOD
LIFE.

To discover more about our century-long journey of nourishing Malaysians, please visit our website
at https://[www.Nestlé.com.my/ask-Nestlé/we-are-Nestlé.

For more information, please contact:

Shaheen Zaffar Jeremy John

Nestlé (Malaysia) Berhad VoxEureka PLT

Tel: (+603) 7965 6456 Tel: (+603) 5611 3411
Mobile:  +6012-235 6865 Mobile: +6012 274 5255
E-mail: shaheen.mohamedzaffar@my.Nestlé.com E-mail: jeremy@voxeureka.com
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