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Chembong plant is now fully operational 



Reviving Coffee farming in North Malaysia



Nestlé: Founding member of the Malaysian Plastic Pact



Uneven Growth Contribution By Category
Nestlé is the first F&B Company in Malaysia to introduce paper straws 
for packaged drinks!



Strong domestic performance for YTD Q3 2019

Turnover in

RM Mio

3,313 3,400

858 789

9M 2018 9M 2019

4,1894,171

+0.4%

Export

Domestic

Excluding Chilled divestment

Domestic Growth = 4.6%
Total Growth = 2.1%



Margins relatively stable in spite of headwinds

RM 000’s

37.4%38.6%

2018 2019

1,610 1,567

-2.7%

20192018

17.4% 17.4%

725 730

+0.8%

9M Gross Profit Evolution 9M Operating Profit Evolution

Absolute

% Sales



Key Takeaways

1
ROBUST DOMESTIC GROWTH driven by innovation, 

strong festive sales and sustained consumer demand. 

We remain CONFIDENT IN OUR FULL YEAR 

PERFORMANCE against a backdrop of global and 

local uncertainties.

3

RESILIENT PROFIT in an environment of unfavorable 

exchange rates, commodity prices and external 

volatility
2



Thank You


